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Half-Year Results

For the six months ended 30 September 2023




Important Notice

This presentation, which has been prepared by, and is the sole responsibility of, Cambridge Nutritional Sciences plc (the "Company"), has been prepared solely in connection with the Company’s Interim financial results for
the 6 month period ended 30th September 2023. For the purposes of this notice, this "Presentation” shall mean the slides that follow, any oral presentation of the slides by the Company or any person on its behalf, any
question-and answer session that follows any oral presentation, hard copies of this document and any materials distributed in connection with this Presentation. This Presentation, its contents and any information provided or
discussed in connection with it are strictly private and confidential and may not be reproduced, redistributed or transmitted, directly or indirectly, to any other person or published, in whole or in part, for any purpose, without
the prior written consent of the Company (provided that you may disclose this Presentation on a confidential basis to your legal, tax or investment advisers (if any) for the purposes of obtaining advice).

This Presentation is for information purposes only and does not constitute or form part of any offer or invitation to sell or issue or any solicitation of any offer to purchase or subscribe for any shares or other securities of the
Company in any jurisdiction nor shall it (or any part of it), or the fact of its distribution, form the basis of, or be relied upon in connection with or act as any inducement to enter into, any contract or commitment whatsoever.
This Presentation is not a recommendation regarding the securities of the Company or the basis of any investment decision. Recipients should therefore not purchase, subscribe for or otherwise acquire any securities of the
Company on the basis of this Presentation.

This Presentation does not purport to be a complete description of the Company’s business or results. No undertaking, representation, warranty or other assurance, express or implied, is made or given by or on behalf of
the Company nor any of its directors, officers, employees, agents, affiliates, representatives or advisers or any other person as to the accuracy or completeness of the information or opinions contained in this Presentation
and no responsibility or liability is accepted by any of them for any such information or opinions.

The information contained in this Presentation is provided as at the date of its publication. This Presentation contains statements that are, or may be deemed to be, "forward-looking statements". These forward-looking
statements may involve substantial risks and uncertainties and actual results and developments may differ materially from those expressed or implied by these statements by a variety of factors. Forward-looking statements
are sometimes identified by the use of forward-looking terminology such as "believe", "expects", "may", "will", "could", "should", "shall", "risk", "intends", "estimates", "aims", "plans", "predicts", "continues", "assumes", "positioned"
or "anticipates" or the negative thereof, other variations thereon or comparable terminology. These forward-looking statements speak only as at the date of this Presentation. In addition, all projections, valuations and
statistical analyses provided in this Presentation may be based on subjective assessments and assumptions and may use among alternative methodologies that produce different results and should not be relied upon as an
accurate prediction of future performance. Except as required by applicable law or regulation, neither the Company nor any of its directors, officers, employees, agents, affiliates, representatives or advisers undertakes or
agrees any obligation to update or revise any forward-looking or other statements or information in this Presentation, whether as a result of new information, future developments or otherwise. No statement in this
Presentation is intended as a profit forecast or profit estimate (unless otherwise stated).

Where applicable, any industry, market and competitive position data contained in this Presentation has come from official or third party sources. Third party industry publications, studies and surveys generally state that the
data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such data and the Company has not independently verified the data
contained therein. Certain of the industry, market and competitive position data contained in this Presentation comes from the Company's own internal research and estimates based on the knowledge and experience of the
Company's management in the market in which the Company operates. While the Company believes that such research and estimates are reasonable and reliable, they, and their underlying methodology and assumptions,
have not been verified by any independent source for accuracy or completeness and are subject to change without notice. Further, the Company's competitors may define the Company's and their markets differently than
the Company does. Accordingly, undue reliance should not be placed on any of the industry, market and competitive position data contained in this presentation.

Past performance is not indicative of future results. The value of investments may fall as well as rise and investors may not get back the amount invested. Changes in rates of foreign exchange may cause the value of
investments to go up or down. No representation is being made that any investment will or is likely to achieve profits or losses similar to those achieved in the past, or that significant losses will be avoided.

This Presentation is intended for distribution to persons in the United Kingdom who have professional experience in matters relating to investments, who are investment professionals, high net worth companies, high net
worth unincorporated associations or partnerships or trustees of high value trusts, and investment personnel of any of the foregoing (each within the meaning of the Financial Services and Markets Act 2000 (Financial
Promotion) Order.2005).

By attending or receiving this Presentation (whether in hard copy form or electronically), you irrevocably represent, warrant and undertake to the Company that you have read, understood and agree to comply with, and be
bound by, the terms of this notice and you acknowledge that you understand the legal and regulatory sanctions attached to the misuse of improper disclosure of distribution of this Presentation.



Cambridge Nutritional Sciences Team

Simon Douglas
Chair

Simon was appointed Chair in February 2021.

Over 35 years’ experience in commercial and
technical positions in the biotech industry, for both
blue chip and early-stage companies.

Has been the CEO/Executive Chair of several
venture-capital backed life science companies.

Currently Chair/adviser for a portfolio of other
companies.

Chair of the Remuneration Committee and member
of the Audit Committee.



Cambridge Nutritional Sciences Team

Jag Grewal
CEO

Jag joined Cambridge Nutritional Sciences (CNS),
formerly known as Omega, in June 2011 as Group
Sales and Marketing Director.

Appointed Managing Director of CNS's Health and
Nutrition Division in August 2020.

Became CEOQO in January 2022.

Worked in the medical diagnostics industry for over
25 years.

Past Chair and current Treasurer of the British In
Vitro Diagnostics Association (BIVDA).
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Introduction



What We Do

We enable

healthcare
professionals to
make informed

decisions to
transform patients’
long-term health

Experts in nutrition
and wellness, with
over
30 years’
scientific heritage
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Our Markets

Health and Wellness, Functional
Medicine, Sports Medicine

o CNS works closely with its global
business partners to develop food
sensitivity testing markets in their
respective territories.

o CNS's tests are typically used for
chronic long term inflammatory
conditions that are linked to poor
gut health or by healthcare
consumers wishing to maintain
health and wellness.




Our Brands
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(© FoodPrint’

o Used by over 160
laboratories worldwide.

o Innovative, colorimetric
microarray-based ELISA
technology.

o Analyses IgG antibodies to
over 200 different foods with
vegan and vegetarian
panels available.
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Dete. tive’

PROFESSIONAL

Near-patient test in clinic
setting.

59 common foods
analysed for IgG food
antibodies.

Rapid results in just 40
minutes.
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Powerful and
comprehensive health
app.

Provides practitioners and
patients with a simple and
convenient way to
manage gut health and
access FoodPrint® test
results.
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CNSLab
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o Our UK laboratory.

o Offers FoodPrint® testing
and other functional tests
to healthcare practitioners
in the functional/
integrative medicine
sector.
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Operational
Highlights



Appointment of
new Non-
Executive

Director Carolyn

Rand

Continued roll
out of
MyHealthTracker
in UK and one
EU country

Operational and Financial Highlights

1H Revenue
Increased 44%
to £4.9m

Microbiome
menu expansion
moving into trial

phase in UK

Sjigelgle!
operational
performance

First USA
laboratory
commercialising
FoodPrint®




Financials



Financial KPIs | Continuing Operations | H1 2023, H2 2022 £m

Sales Gross profit
£4.9m o 449 £3.1m “~ G57%

FY 22 FY 23 FY 22 FY 23

Gross profit Adjusted EBITDA
62.7% -~ 16% £0.0m

(0.4)
FY 22 FY 23 FY 22 FY 23



Financial KPIs | Continuing Operations | H1 2023 , H1 2022
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Regional Sales H&N £'000

w2022 m2023

1125 1,167
1,031
830
423
202 243 239
. - . . .
UK Europe Africa/Middle East Asia/Far East North America South America India China

o FoodPrint® product sales included backlog from FY23.
o UK CNSLab sales up 95% - successful partnership with D2C white label partner



Health and Nutrition Product Sales | H1 2023, H1 2022

FoodPrint® Reagent Sales £°000

Sales up 47%.
Backlog from prior year cleared in 1H FY24.

Food Detective Sales £°000

Sales relatively flat against prior period.

Greater focus on higher margin FoodPrint® sales —
increased demand for lab testing.

FY 22

FY 22

FY 23

FY 23

47%

4%



Foundation
For Growth



Operational Efficiency and Building on Our New Foundation

o The production challenges have been overcome.

o Successful collaboration with industry specialists,
Chartwell Consulting over the period to embed
several new working processes.

o FoodPrint® yields today are significantly higher.

o Permanent continuous improvement function
established.

o Finalstages of becoming a truly standalone business.




Operational Efficiency and Building a Foundation

o A new manufacturing facility will be required to
facilitate long term growth ambitions.

o Previous build did not meet specifications and
CNS now considering alternative options.

o Littleport lease extended to June 2025.
o Continue to evaluate alternative technologies for

our flagship product, FoodPrint®, to ensure its
long-term future.

Above: Computer-aided image of what the new building might look like.



DHSC dispute

o Ongoing dispute with the Department of Health and Social Care (‘DHSC’) regarding the
potential repayment of a pre-production payment of £2.5 million under a contract to
manufacture COVID-19 lateral flow tests.

o No further progress to report, however, the Board continues to vigorously pursue its
substantial counterclaim for losses incurred, as a direct result of its failure to licence the
necessary intellectual property to permit the contract to move forward and their failure to
notify CNS of their inability to do so in a timely manner.

o The Board remains confident that the company has a compelling case.



Future Growth
Strategy



Growth Strategy

Organic

o Capitalise on increased demand

for home health testing.

Maintain leadership position
through scientific education
programme and building
awareness with healthcare
practitioners.

Embrace digital technology that
will empower our customers to
reach and engage their patients
more easily.

o Ongoing channel optimisation

addressing vacant markets and
distributor upskilling.

Entry into the health-conscious
and mature private health and
wellbeing US market.

Increasingly health-conscious
market in China represents an
excellent opportunity for Food
Detective ©.

o Developing complementary tests
to sell to our markets including
microbiome and nutrigenomics.

o Expansion of our menu of tests will
provide our healthcare practitioner
customers with greater clinical
insight into patient health status,
enabling our vision of delivering
personalised nutrition for better
health.



Organic Growth | Connecting to the Customer

View test results

\\W////// My
Health

Tracker

W

N

7z

Ability to interact with patients
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Built in CRM system

Easy view of foods to avoid/replace

Wellness diary

First to market in our segment

Launched in March 2023




Organic Growth | Connecting to the Customer

Benefits of the platform

Digitised results for practitioners and patients
o Increased accessibility to test results at a time that suits the user.
o Easy to view and understand the test results.

Improved patient support and relationship with practitioner
o Information provided by the app on what foods to avoid/replace.
o Practitioners can leave patient notes for better patient outcomes.

Wellness diary

o Enable patients to record symptoms.

o Ability to share symptoms with practitioner.

o Ability to compare symptoms with dietary adherence.

Better understanding of audiences through data
o Gender.

o Regional symptoms.

o Length of time suffering with symptoms.




Organic Growth | Connecting to the Customer

Commercial benefits

Retention of laboratories
By offering a unique experience in comparison to other providers.

Increase in testing and expanded menu opportunities
After six to 12 months.

Improved customer experience
Easy to use platform.

Go more direct in key markets
Straight to laboratory.

Straight to healthcare professional.
Straight to healthcare consumer.




Organic Growth | Geography

Robust growth in our UK market, which is serviced by our own

E\\\\W/% o
K CNSLab testing laboratory, CNSLab - sales grew by 97%.
S o The US food sensitivity testing market is estimated to be the
’ largest and most established market in the world in the world and

presents a significant opportunity.
FoodPrint® installed in our first laboratory in the USA and following

: ] @)
approvals is now live and actively commercialising FoodPrint®

tests.
Core business — New business partners appointed in three new

countries.



Organic Growth | Menu Expansion — Microbiome / Nutrigenomics

o Build a wider menu of complementary gut health
tests.

o Sell through well-established channels from a
market leading position.

o Over recent years the gut microbiome has been Immune
linked to a plethora of diseases and conditions, .
from diabetes to anxiety to obesity.

o Menu expansion into Microbiome testing is

progressing. Comprehensive
. . . . . Personalised Nutrition
* UK based trial underway in conjunction with a test Assessment

report provider.

 Will allow us to assess the market feedback and
requirements to further define the product
offering in what is a fast-evolving area.

Microbiome Nutrigenomics



Summary

Build on the Foundation

Focus on Health and Nutrition

Now focused exclusively on
personalised nutrition testing.

« Strong H1 revenues of £4.9m.

« Continue to embed new skills
- Improve operational
efficiencies and yields.

« Well-capitalised business with
strong balance sheet.

 Build a new team and culture
in Ely.

Grow from the Foundation

Build on existing global
leadership position in the

emerging and fast-growing Target new geographies —
personalised nutrition namely USA.

segment. | . Differentiate through digital
« Differentiate through science platform — MyHealthTracker.

and education. « Add menu to existing, well-
established sales channels in
microbiome and
nutrigenomics.




Questions

To be kept up to date with
CNS PLC news and to receive relevant
investor communications on the company
going forward, please email us at
cns@walbrookpr.com to subscribe



mailto:cns@walbrookpr.com

	Slide 1: Half-Year Results
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Introduction
	Slide 7
	Slide 8
	Slide 9
	Slide 10: Operational Highlights
	Slide 11
	Slide 12: Financials
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Foundation For Growth
	Slide 17
	Slide 18
	Slide 19
	Slide 20: Future Growth Strategy
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28: Questions   To be kept up to date with  CNS PLC news and to receive relevant investor communications on the company going forward, please email us at  cns@walbrookpr.com to subscribe

